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"
The potential

m 0 hese still are early days for the
Internet, globally speaking. One
billion people online; five billion to
go.O

[ Source: Wireless Internet for All, Without the Towers New York Times
<nytimes.com/2007/02/04/business/yourmone y/04digi.htmI>



"
Advantages of existing domains

m Instant traffic B links already exist

m surf value Dredirection from generic
names

m easy to remember

m  source: The Domain Name Gold Rush B <www.lowpricedomains.com>



" I
How much for that domain name?

m high profile sales Bsex.com B$12-14m;

vodka.com B $3m: diamonds.com D $7.5m
(2006)

m morgage.com B $242,000

m smaller sales more common such as
RelatosEroticos.com.br (erotic stories) b
1 12,000; bestseller.de B! 14,500 (2007)

m other domain names as low as ! 50 in auction



"
Researching potential domains

m check for links to domain name using
search engines b <link:DomainName>

m look for potential problems b e.g. banned
because of controversial search engine

optimisation techniques or controversial
content

m search for Qearch for expiring domainsO

m  source: The Domain Name Gold Rush B <www.lowpricedomains.com>



Direct Navigation

Internet Commerce Association found:

m average direct search traffic grew at 35%+
compounded annual growth rate 2002-
2006

m direct search Is a long-term, sustainable
source of quality traffic

m two-thirds of the world® 1+ billion Internet
users arrive at web sites via direct search



" A
International TLDs

m currently 1 in 10 internet users are
Spanish-speaking

m Spanish-speaking Internet users grew
231.1 % In last 6 years (2000-2006)

m compares to 135.2% for English-speaking
Internet users

m  source: The Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



International TLDs

m huge increase in Spanish domain
traffic, eg trabajo.com (work.com)

18,000 visits in October 04
27,000 visitors October 06

m  source: The Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



" A
International TLDs

® Improvement in Spain/Latin American
economies

m Increase In Spanish-speaking internet
users

m both led to increase In advertising In
Spanish

m  source: The Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



" A
International TLDs

m Spanish domain market yet to reach
threshold

m Spanish-speaking users in Spain, Latin
America and Hispanics in USA see .es as
reference TLD

m 15-25% of .es traffic comes from the US
and Latin America

m  source: The Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



" A
International TLDs

m In 2004 juegos.com (games.com) sold for
$1 million

m re-sold to a gambling company in 2006
m price estimated 10 to 15 times 2004 price

m juegos.com P one of the top five biggest
sales ever!

source: Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



" A
International TLDs

m Mexico D170,000 com.mx domains, 105
million people

m 17% penetration rate

m Sedo reporting sales of .mx domains of
$1,000 to $4,000

source: Internet and the Spanish Revolution: An Update on the Spanish Domain Market <sedo.com>



International TLDs

m Asia and .asla b even greater
opportunities

m registering domain names with keywords
and phrases

m opportunities in .com, .net etc undoubtedly
still exist, but difficult to find

m |ook for ccTLDs with low domain
registrations to population



Trends and new ideas

m eye on new developments and trends
m e.g. Identity Management b new area, top

advertisers include HP, Orac
m claims many paying over $8

e, and BMC

ner click

m look for domains that might interest big

tech companies and start-up

source: Domain Name Wire <domainnamewire.com>

rivals



Registrars b become international

m opportunities in variety of TLDs
m examples D .br, .in, id, .pl

m create package for registrants to register
company and domain name

m preference to use domain names with the
ccTLD of their country



Registrars b become international

m growing economies mean more domain
names registrations

m businesses want to register domain names
worldwide, not deal with large number of
registrars b eg EuroDNS/AsiaDNS;
AslaRegistry/EuropeRegistry



Brand management and protection

B premium service

m January 2007 D NetNames selected to
manage Unilever@ domain name portfolio
for brand protection



Brand management and protection

Domain name portfolio management issues:
m humber of domains a company owns

m domain registration policy b one for the
company or one for every department, or
even none at all

m person who manages corporate domain
names gets transferred or leaves the
company PDwho becomes responsible?



Brand management and protection

m site with similar/related domain name
comes online, Is there a response plan?

m eliminate administrative, security and
accounts issues associated with domain
name renewal, multicurrency payment and
brand protection

m acquire related domain names from cyber-
sguatters or for new products/services



" B
Brand management and protection

m new registrations, modifications, changes,
transfers etc

m sell domain names that no longer fit
corporate portfolio

m  source: Corporate Domain Management <domainmart.com>



" I
Brand management and protection

m monitor intellectual-property violations

m when sourcing already registered domain
names

research and contact current registrant
anonymously negotiate with current registrant

m  source: Corporate Domain Management <domainmart.com>



" B
Registrars b offering the complete
package

m large-, and even many medium-sized
business, Is growing, but there are other
opportunities

m small and small-medium-sized

businesses, and individuals P lots of
opportunities for domain name sales



" B
Registrars b offering the complete
package

m offer a simple solution

m package could include domain name,
hosting, software for website creation

m for example, Microsoft Office Live offers a
free, basic website with third-party ads



" B
Registrars b offering the complete
package

m Microsoft Office Live B designed to be a
simple easy-to-use package for those who
nave little idea on how to design a website

m people will pay for simple solutions

m Go Daddy offer a package including a
starter web page, blog and other services




" I
Registrars b offering the complete
package
m huge potential here b seniors with time on

their hands, young people wanting to
express themselves



Summary

Huge potential and significant opportunities:
m do your research

m be aware of trends

m become international b registrants and
registrars



Summary

m brand management and protection b
premium service

m registrars offering a complete domain
name registration/website package
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